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Special wins IGA pitc

By AdNews | 17 June 2024 0 Comments O

Independent supermarket group IGA has

appointed Special agency of record across IGR
brand strategy and design, advertising and A
communications following a competitive pitch
led by consultancy TrinityP3.

.+ 'whzre Toe focal varien

Incumbent The Core Agency has held the
account since 2019, releasing its first work for
the brand in October of that year.

The IGA network has more than 1,150 independent family-owned businesses in regional and
metro areas across Australia

Lindsey Evans, partner and CEO at Special Australia said the agency was proud to partner
with the wonderful brand in its next chapter.

"It is a brand that is at the heart of so many communities and we are in a privileged position to
be able to help leverage the incredibly powerful brand truths in supercharging growth," she
said.

Fiona Johnston, general manager shopper, brand and loyalty at IGA's owner, Metcash Food,
said the supermarket was excited to partner with Special, another independent network, to to

share more about what makes IGA special and the benefits that come from shopping local
from family-owned businesses.

Have something to say on this? Share your views in the comments section below. Or if
you have a news story or tip-off, drop us a line at adnews@yaffa.com.au

Sign up to the AdNews newsletter, like us on Facebook or follow us on Twitter for
breaking stories and campaigns throughout the day.
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“Meta tools help with
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mega sales moments.”
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5:48 PM  Hi, can you tell me the name of the

guy in the ad? | can't find any details
anywhere? Curious about ...

Jane Elizabeth Herridge Ryan on
AJF wins Weber pitch and feeds
Qa ~riosity

Congrats team!
peppe on Mutinex raises $17.5
million

I have not said in my earlier
comment on Chris Pash's piece that
I'had been elected to the boar..
Matthew Ricketson on A bare
knuckle fight for a seat at the
copyright table

This is your first Copyright Agency
ballot. You were appointed by tghe
Board of Directors previously...
Chris Pash on A bare knuckle fight
for a seat at the copyright table

My name is Matthew Ricketson and
1 am one of the candidates for the
author position on the Copyright...
Matthew Ricketson on A bare
knuckle fight for a seat at the
copyright table
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